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AT CAP COLLEGE 
MERCHANDISING 
HAS HAD A FACELIR 
THEY'VE TAKEN the fluff out of the retail 
merchandising program at Capilano College, 
and co-ordinator Marilyn Taylor couldn't be 
happier about it. 
Taylor, an attractive 
dynamo who radiates en-
thusiasm, is proud of the 
dramatic change the former 
retail fashion program has 
taken -- and to show the 
community the results, the 
department is having an 
open house today and a 
fashion show next week. 
The most obvious change 
is the name, but the new 
merchandising label is only 
part of it. Instead of focuss-
ing on fashion, appearance 
and presentation, the 
courses now concentrate on 
marketing and merchandis-
ing. 
"People think buying is 
going into the Vancouver 
Show Mart, but while this is 
a part of it, it is by no means 
all of it," Taylor says. 
"In order to make those 
buying decisions, you re-
quire an awful lot of 
knowledge of consumer 
behavior and knowledge of 
your market." 
"With the program's name 
change, the students have 
changed too. Of the 60 
students now enrolled in the 
two-year program, three are 
men -- an unheard of situa-
tion less than two years ago. 
''The name change takes 
the fluff out of the program," 
Taylor says. "We're now try-
ing to get even more men 
in .. " 
What is merchandising? 
Taylor says it is essentially 
marketing in a retail store. 
By NANCY CAMPBELL 
The functions include buy-
ing and selling merchandise, 
with a necessary background 
in math, accounting, 
budgeting, economics, 
business knowledge and 
forecasting, and charting 
and understanding consumer 
trends. 
That's not all. Selling re-
quires skills in training staff, 
salesmanship, advertising 
and promotion, and visual 
merchandising. 
Because of the small 
number of students allowed 
into the first year of the pro-
gram, Taylor says ithe 
department now has to inter-
view prospective students 
and select just 30 -of the 100 
applicants. 
"We're looking for highly 
motivated, enthusiastic per-
sonalities, who enjoy 
meeting the public and have 
some selling skills," she said. 
"We're certainly keen on 
talking to people who are in-
terested in redirecting their 
careers." 
Taylor herself is the best 
advertisement her program 
could have, even if North 
Shore students are not 
already aware of the course. 
Organized and calm despite 
the maelstrom an infant son 
and four year old daughter 
can create, her knowledge of 
her department and students 
is obviously paying off in the 
high percentage of jobs held 
by recent graduates. 
One is now a sales 
manager for Batons, several 
are sales reps for clothing 
lines. Another is a promo-
tions manager for a shopping 
centre, and some are assis-
tant managers and manage-
ment trainees for chain 
stores. 
"Our reputation is getting 
better all the time," Taylor 
says. "We've put a lot of 
hard work into developing a 
program to fit the industry's 
needs. 
"We keep in constant con-
tact with industry advisors, 
discussing how to update the 
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